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Please note that some of our resources are held behind 
membership firewalls. Join CAHIP/NABIP for the best 

access to resources that will help unify our voices.



Antitrust



Addressing Medicare 
Commission Cuts
• Multiple carriers recently 

informed agents they will 
stop paying commissions 
on certain Medicare plans 
for 2025 coverage.

• NABIP's Medicare Advisory 
Group and staff are closely 
monitoring this issue.

• NABIP issued a press 
release and social media 
updates addressing this 
concern.

Collecting Stakeholder 
Insights
NABIP launched four surveys to 
gather valuable perspectives:

Medicare Agent & Medicare 
Beneficiary Surveys: Designed to 
capture Medicare agents and 
their clients’ experiences and 
strengthen NABIP’s advocacy 
efforts.

Individual Market Broker/Agent 
Survey: Share your insights to 
guide our advocacy efforts with 
lawmakers and regulators.

Marketplace Enrollee Survey: 
Encourage your clients to 
complete this survey to share 
their experiences, providing real 
stories to CMS and other 
regulators to clarify and correct 
assumptions about our industry.

NABIP’s Healthcare 
Bill of Rights
NABIP remains committed 
to ensuring all Americans 
have access to quality, 
affordable healthcare, 
guided by insurance 
professionals who prioritize 
patient advocacy and 
equitable solutions.

Lean more about our 
Healthcare Bill of Rights 
here.

NABIP's Commitment to Agents and Healthcare Consumers

https://nabip.org/media/9809/medicare-commissions-241031-final-final.pdf
https://nabip.org/media/9809/medicare-commissions-241031-final-final.pdf
https://ggefjdbbb.cc.rs6.net/tn.jsp?f=001j6I05Aby5ANpgBShkTswjEOt9W8kNSifMmPvch-mtuZ71mCsQ1WOs57Tds50kuz-l1kTt7gJPw9Too6R6tfNRKSI0eAdMk_2FYDGoN9VVt5uFCiJb-f9tTxOBW9nb2fRPuvBdKrCji2hniVnTqBu72pMWgXuCFINidm6jv0kMnxAylt3L0fH2AZltapMcZqX4O8v91p9MAc=&c=-AtIePA2VYVc7AAWWrROGuWvBXxB7f7Abtmh7pJGnWMRaLsdVy8XFg==&ch=tQOZ-jBYBpqOZE9mbxjNV0ynxHcTeFDKeM9uXTjyMHCUvYsFHMqsMg==
https://ggefjdbbb.cc.rs6.net/tn.jsp?f=001j6I05Aby5ANpgBShkTswjEOt9W8kNSifMmPvch-mtuZ71mCsQ1WOs20_ngv-TnKX-_R4esC4cL1uePUORt19VcSOn9wBkmPdDWAGnl3WYSJP51xpLiRlKfF-H0sdYN-xvndO6LUdxfLJ8oNZ6BqNlwrDsMpJTR_HEsAAKnd-Ea4hSkgJRBYIKBmNnK26wGrc4WIJDK2xB3Y=&c=-AtIePA2VYVc7AAWWrROGuWvBXxB7f7Abtmh7pJGnWMRaLsdVy8XFg==&ch=tQOZ-jBYBpqOZE9mbxjNV0ynxHcTeFDKeM9uXTjyMHCUvYsFHMqsMg==
https://ggefjdbbb.cc.rs6.net/tn.jsp?f=001j6I05Aby5ANpgBShkTswjEOt9W8kNSifMmPvch-mtuZ71mCsQ1WOs20_ngv-TnKX-_R4esC4cL1uePUORt19VcSOn9wBkmPdDWAGnl3WYSJP51xpLiRlKfF-H0sdYN-xvndO6LUdxfLJ8oNZ6BqNlwrDsMpJTR_HEsAAKnd-Ea4hSkgJRBYIKBmNnK26wGrc4WIJDK2xB3Y=&c=-AtIePA2VYVc7AAWWrROGuWvBXxB7f7Abtmh7pJGnWMRaLsdVy8XFg==&ch=tQOZ-jBYBpqOZE9mbxjNV0ynxHcTeFDKeM9uXTjyMHCUvYsFHMqsMg==
https://ggefjdbbb.cc.rs6.net/tn.jsp?f=001j6I05Aby5ANpgBShkTswjEOt9W8kNSifMmPvch-mtuZ71mCsQ1WOs0ozEQqTDycl2noLWvHfJlF6HBDLcUvgeDFcgCNcvcmkLOO3HIgGt4VT1vaB1w33x4_2cYU_cKwc8Pz__AhjjQ7T0E8xHrm8jRof3gaBBWMe2dCZv0wzJrAiNnhR1KejBofq9E2tJbfRxv8pxQvMiUE=&c=-AtIePA2VYVc7AAWWrROGuWvBXxB7f7Abtmh7pJGnWMRaLsdVy8XFg==&ch=tQOZ-jBYBpqOZE9mbxjNV0ynxHcTeFDKeM9uXTjyMHCUvYsFHMqsMg==
https://ggefjdbbb.cc.rs6.net/tn.jsp?f=001j6I05Aby5ANpgBShkTswjEOt9W8kNSifMmPvch-mtuZ71mCsQ1WOs0ozEQqTDycl2noLWvHfJlF6HBDLcUvgeDFcgCNcvcmkLOO3HIgGt4VT1vaB1w33x4_2cYU_cKwc8Pz__AhjjQ7T0E8xHrm8jRof3gaBBWMe2dCZv0wzJrAiNnhR1KejBofq9E2tJbfRxv8pxQvMiUE=&c=-AtIePA2VYVc7AAWWrROGuWvBXxB7f7Abtmh7pJGnWMRaLsdVy8XFg==&ch=tQOZ-jBYBpqOZE9mbxjNV0ynxHcTeFDKeM9uXTjyMHCUvYsFHMqsMg==
https://www.votervoice.net/NABIP/Surveys/11766/Respond
https://nabip.org/who-we-are/nabip-healthcare-bill-of-rights


Open Enrollment 
Resources for 
Chapter Success!
• Easy to Use Toolkits:

These toolkits provide NABIP 
members with ready-made, 
customizable resources — 
from ads to social media 
posts and infographics. 
Chapters can easily use them 
to highlight their role and 
connect with consumers.

• Promoting the Broker 
Advantage:
These materials empower 
NABIP members to 
confidently showcase their 
expertise as trusted 
healthcare advisors, guiding 
consumers through the 
important Medicare and 
Marketplace open enrollment 
periods.

Annual Enrollment Period (AEP) 

(Oct. 15 - Dec. 7, 2024)

This toolkit provides comprehensive 
resources to support Medicare-related open 
enrollment activities:

• Social Media Posts: Ready-to-use posts 
for promoting AEP.

• Ad Templates:

o Medicare Facebook Ad

o Google Ad

o Medicare Print Ad

• Customizable Flyers:

o Medigap

o Medicare & Group Health Insurance

o Comparing Traditional Medicare vs. 
Medicare Advantage

• Infographic: Customizable graphic on 
Medicare Part D changes.

• Medicare Brochure: A detailed brochure 
for consumer education.

Open Enrollment Period (OEP)

(Nov. 1, 2024 - Jan. 15, 2025)

This toolkit supports activities for the 
Marketplace Open Enrollment period:

• Social Media Posts: Optimized for 
engagement during Marketplace open 
enrollment.

• Ad Templates:

o Individual & Business Facebook 
Ads

o Google Ad

o Print Ad

• Additional Tools:

o PSA (Public Service 
Announcement)

o Sample Editorial: To support local 
outreach efforts.

o "Find an Agent" Press Release: 
Ready-to-customize for local 
chapters.



NABIP is rolling out an 
aggressive marketing 
initiative to reframe the 
narrative about the 
crucial role brokers and 
agents play in serving 
Americans.

Brokers Making a Difference 
Marketing Campaign Objectives
• Highlight the indispensable role brokers play in 

helping millions of Americans access affordable, 
high-quality healthcare coverage.

• Position NABIP members as trusted healthcare 
"seals of approval" for consumers.

• Promote NABIP membership as a mark of 
excellence in the industry.

• Support advocacy efforts that promote consumer 
protections and broker value.

• Counter recent criticisms and misinformation by 
emphasizing brokers' essential role in ensuring 
consumers are placed in plans best suited to their 
needs.

• Strengthen public perception of brokers by 
utilizing multi-channel messaging campaigns.







• Proposes to abolish private health insurance in California
• Medicare
• Medi-Cal, Covered California, IFP plans, 
• All group coverage
• Valuable services of health insurance professionals

• All Californians would lose their current benefit plans and 
access to providers
• To be replaced by benefits yet to be determined, to be serviced by an entity 

yet to be identified, to include new tax provisions ye tot be detailed.

• No companion funding measure was identified for the $500+ 
billion/year projected costs
• Failed due to the cost of the program, and California’s inability to fund this
• Died “in suspense” in Assembly’s Appropriations Committee 

AB 2200 – Single Payer (Kalra D- San Jose) – Dead 



• Overview
• Signed by Governor Newsom in October 2023
• It does not create a Single Payer system; it lays the groundwork for financing such 

a system
• Focus: Obtaining federal funding for a state-run Single Payer in California

• Key Details
• California HHs must develop a Medicare/Medicaid waiver proposal, requesting 

diversion of all federal Medicare and Medicaid funding to California, to be used on 
a future TBD Single Payer program
• If successful, this would eliminate Medicare and Medi-Cal in California
• Approximate amount = $200-250 billion

• Timeline
• Waiver proposal deadline: June 1, 2025
• Public comment period: 45 days after proposal is developed
• Final report: Due by November 1, 2025, at which point the federal government may 

be approached for waivers

SB 770 – A Step Toward Single Payer – Passed 



Would have established a new 90-day open enrollment period 
with guaranteed issue (GI) for seniors and individuals with 
disabilities seeking to purchase Medicare Supplement Insurance 
(Medigap).
According to the California Health Benefits Review Program 
(CHBRP), SB 1236 would have created several problems, including:
• 33% increase in average monthly Medigap premiums from $239.03 to 

$319.04 per member.

• 9% decrease in Medigap enrollment expected due to 33% premium rise, 
potentially leaving more seniors without supplemental coverage.

• Risk of insurers withdrawing from California Medigap market.

SB 1236 – Medicare Supplement: Open Enrollment 
periods (Blakespear, D-Encinitas) – Dead 



CALL TO ACTION
We need you. 
YOU need YOU.



We need you. 
YOU need YOU.

• Get out in the 
community, write an op-ed 
and get published in local publications.  
Write on Next door and other apps 
using the open enrollment media tool 
kit Kelly Loussedes created. Focus on 
how you serve the consumers, tell the 
stories.  This is PRIME time to start 
flipping the script that has recently 
been in the media, agents are the 
consumers advocate and we have the 
stories to prove it.



We need you. 
YOU need YOU.

ADD to the 
testimonials – 1500+ is 

such a small number compared to 
the millions of Seniors and 
individuals we serve. 

We want 10,000+ for our D.C. visits



We need you. 
YOU need YOU.

• Membership – our 
industry has faced significant change, our 
organization has faced significant change, 
if you have listened today, you know that 
our organization gives us creditability 
over the bad actors in the market and we 
have a fighting chance to preserve the 
professional licensed health insurance 
agent.  But we need you to join – there 
are over 10,000 agents certified in 
Covered CA alone – where are those 
agents?  Join if you are not a member 
and spread the word to your colleagues 
that membership matters to save our 
profession.

• JOIN HERE

https://brokers.taia.us/nabip-2024-membership-application-sponsored-by-rosamaria-marrujo/


We need you. 
YOU need YOU.

Join us in 
Washington DC 
New faces that need to hear what 
we do and why they should care.

Register for Capitol Conference at 
NABIP.ORG



We need you. 
YOU need YOU.

• Engage – Contact one of 

the CAHIP board members to get 
plugged in, or your local chapter 
board members.

• https://cahip.com/

https://cahip.com/


Reach out to 
info@cahip.com 
with additional 

questions.

mailto:info@cahip.com
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